
Will Michaels

Never was there a neigh-
borhood like this: 
Pinellas Point! The 

place of Indian Mounds, 
Spanish exploration, Civil War, 
plume hunters, ferry boats, 
historic homes, a princess’ 
castle, a direct view of the 
longest cable suspension bridge 
in the Western Hemisphere, 
pink streets, and some of the 
friendliest people in St. Pete. 
Pinellas Point is the site of one 
of the best remaining Indian 
Mounds in the city, known as 
the Pinellas Point Mound, and 
sometimes referred to as the 
“Princess Mound.” In 1528, 
the Spanish Conquistador 
Panfilo de Narvaez at least 
passed near Pinellas Point as 
he commenced his ill-fated 
exploration of Florida. The 
Point itself did not receive its 
name until 1757 when Don 

Pinellas Point

A Mom for Family, 
Fitness, and Fun

Livia Zien

Five... four... three... two... one... ok, go!” A parade of children 
in strollers fueled by smiling moms runs to the next stop on 
their fitness trail. Overlooking beautiful Tampa Bay, Vinoy 

Park is enjoyed by many in the Old Northeast and surrounding 
areas, but on any given morning, a passerby will see mothers and 
children using this verdant park as their outdoor gym, their fitness 
haven, their retreat.

Long before Christie Bruner was a mom, she was certain of 
two things: She loved working with children and she loved to 
exercise. Shortly after graduating from Truman State University 
in Kirksville, MO, with a degree in Exercise Science, she knew 
one more thing: she wanted to live in Florida. Today, she is 
married to her college sweetheart, mother of two beautiful little 
girls, National Fitness Coordinator for Baby Boot Camp, and a 
champion of local fitness and fundraising efforts.

Active all her life, she was a competitive swimmer as a little 
girl and later in college. She first discovered the beauty of Florida 
on winter training sessions with Truman’s swim team. After 
graduation, with Florida still on her mind, she accepted a year-long 
AmeriCorps position based out of Eckerd College. Athletes in 
Service was a program for former collegiate athletes to volunteer 
as mentors and tutors in local community schools across the 
country. Christie found a position in the South St. Petersburg 

schools at Gulfport and Bay Point Elementary. She remembers, 
“I didn’t want to stay in the Midwest,” so she talked to her then 
boyfriend Dusty Bruner and explained, “I have this opportunity –  
it’s in Florida.” Within a few weeks, Dusty, also an exercise fitness 
major at Truman and supportive of Christie’s interests, found a 
job at Lifestyle Family Fitness. The young couple headed down 
to St. Petersburg. Within a year, Christie and Dusty were engaged 
and got married.

She says of her AmeriCorps experience, “It was awesome. It 
was a way for me to give back to the community and to learn 
about community resources.” In addition to her work with Ameri-
Corps, her resume also boasts a multitude of volunteer experiences 
ranging from coaching the St. Pete Aquatics swim team to the 
Special Olympics. At Camp Redbird, a therapeutic recreation 
camp for the City of St. Pete, she volunteered as a coach and 
mentor. “It was amazing to see and experience a wide variety of 
kids coming from different backgrounds with varying abilities. It 
made me realize that everyone has potential... everyone has 
dreams... everyone has skills.” She adds, “The challenge is to tap 
into what motivates each individual, and  to use the power of a 
group to channel that potential.” 

She briefly tested the waters in the corporate world, working 
as an intern for Outback Bowl. “I thought I wanted to go in that 
direction – big corporate events. It was interesting, but a little 

MAY/JUN 2013
St. Petersburg, FL
Est. September 2004

Continued on page 24Katherine Bell Tippetts home at Pinellas Point

Lakewood students take pride and have fun showing off seeds for planting.

Moms, with babies in tow, get into shape and make friends.

Alix Brett

There is much to love about our beautiful 
city: Stretches of waterfront green space. 
Renowned museums and local farmers’ 

market. Historic hotels, beaches and baseball. 
A downtown that seems to grow more vibrant 
each day. 

But this idyllic sketch of the Sunshine City 
may be masking the complete picture. Too often 
overlooked are the deeply rooted issues of social 
justice on the Southside of St. Petersburg. 

Perhaps the most striking evidence of 
injustice lingers in the hallways of our public 
schools, where 70% of African American males 
are expected to drop out before graduating high 
school. This harrowing statistic puts Pinellas 
County on the national map, neck-and-neck 
with cities like Chicago and Milwaukee. 

“The obstacle that we have is an obstacle of 
values and meaning,” begins Dr. Kip Curtis 
during his conversation at Dali’s Our Town. 
“Social justice is a huge part of that.”

Peace Patching for 
Social Justice on the Southside

Continued on page 18

Francisco Maria Celi, a pilot of 
the Royal Spanish Fleet, 
dubbed it “Punta de Pinal 
Jimenez” after both the captain 
of his ship, Jose Jimenez, and a 
forest of pines located near 
today’s Bay Vista Park. During 
the Civil War, the Union 
blocked Tampa Bay from 
nearby Egmont Key, and 
occasional skirmishes were 

reported with mostly Con- 
federate loyalists sprinkled 
about the area.  

 Early owners-of-record of 
what was to become the 
original Pinellas Point neigh-
borhood, aside from Native 
Americans, were John T. 
Lesley (1879), Abel Miranda 
(1883), and later W. B. 

Continued on page 28
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The Strickland Group |www.BonnieStrickland.com |727.432.6982 

Last Listed at $2,920,000 Last Listed at $996,500 

851 BRIGHTWATERS BLVD NE, ST. PETERSBURG  

Last Listed at $1,200,000 

370 COFFEE POT RIVIERA NE, ST. PETERSBURG  

 

Available! 

Available! 

JUST LISTED! 

343 Rafael Blvd. NE | 515 34th Ave NE | 523 34th Ave NE | 13852 Lake Point Dr. | 1357 Monterey Circle (Pending)  
1926 Coffee Pot Riviera (Pending) | 4755 Overlook Drive NE (Pending) | 1800 Glenn Lake Blvd (Pending)  

3142 8th Avenue N (Pending)  | 5713 Ternwater Place (Pending) | 139 49th Avenue N (Pending) 

APRIL SALES 

 SOLD! 

416 BRIGHTWATERS BLVD NE | A MEDITERRANEAN MASTERPIECE  
Created & built by renowned visionary Samuel Schooley, behold the utmost in artistry, luxury  

and comfort. A seamless blend of indoor and outdoor living emphasized by mature landscaping,  
multiple seating areas and lavish private courtyards. Offered at $2,995,000.  

Caryn Rightmyer Judy Holland Jim Dimartino  Bonnie Strickland 

ADDITIONAL  MARCH &  

 

Listed & Sold!  

Under Contract! 
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The Inherent Goodness of Humans
After reading the Northeast Journal, it’s 

hard to believe that the world does have 
so many problems. Or that money is the 
only motivator and/or solution. Meeting 
the “good people, good places and good 
things happening” via the pages contained 
herein, one would be hard-pressed to feel 
anything but hope and joy for the inherent 
goodness of people.

It is by design that our mission is to 
focus solely on what’s good and what’s 
working in our community. This is not to 
say that we put our heads in the sand, or 
that there is no room for a balanced look 
at reality. And, while it can be a delicate 
balance to make sure we stay within our 
own editorial guidelines, maintaining our 
focus on the mission ensures a successful 
finished product.

Just read the cover stories. We could 
have spun the Edible Peace Patch article 
about how awful things are just down the 
road from us. We could have made the 
Mom for Fitness article really commercial 
and thus attracted related advertising. This 
is not what we are about; nor is it what 
our writers want to focus on. We rarely 
use professionally-trained writers unless 
they are able to release their heart from 
their training and focus on the common 
thread that unites us all – inherent human 
goodness. I had no idea whether Alix Brett 
could write. She is young and, I presume, 
not a super-experienced writer. What I 
did know was that she was passionate 
about life and doing good in the world, 
and that her mother was the former 
director of the Heart Gallery (see page 
27), so I figured the “goodness” gene 
had to prevail! Boy, were my instincts 
right on! Her cover story on the Edible 
Peace Patch project had me in tears. Not 
only because of the article’s topic, but I 
could feel her passion and willingness to 
open her heart to share this important 
message to an audience who may not 
really know about the good things that 
happen across town.

To be honest, the topic of the other 
cover story, “A Mom for Family, Fitness 
and Fun” made me a bit nervous before I 
read it through. While business is a major 
factor in the health of our lives, the 
Northeast Journal’s editorial policy is to 
not profile businesses just for the sake of 
it. It’s not that we are against doing so; 
it’s really that we just don’t have the space 
to accommodate everyone and, in order 
to bring our readers the content they want, 
we have to have paying advertisers to 
create the win/win balance of business 
promotion and editorial content. At first, 
I thought that the article would be too 
commercial. I should have known that 
Livia Zien, one of the Journal’s tried and 
true passion veterans, would capture the 
heart and soul of the subject that makes 
this story so inspirational. This is a story 
about a passionate mom bringing wellness 
to others while, incidentally, making a 
business out of it. The real story is where 
Livia so adeptly goes: under the layers of 
the outside world and into the soul of 
human goodness. She translates this 
emotion into words on our pages and we 
are all the better for it!

On a final note, for whatever reason I 
seem to be on a “promote the Journal” 
kick. While writing the update about the 
Casey’s Cookies article (see page 10-11), 
I felt a little guilty for not making the 
update more about the facts of what the 
organization is doing today. However, I, 
too, write from the heart, and it appears 
that my heart is wishing to express 
gratitude for being able to reap the 
positive heart-based rewards of 
publishing stories about so many good 
people. Please believe me when I say 
that my words are not about “promoting” 
the Journal. My words are about praising 
you for being such fine subjects, and 
about thanking everyone involved for 
creating something that is really special 
to me, and, I hope, to others. 

Jen

PUBLISHER’S NOTE
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Street Art, Part Deux
EUGENIA WOODS GOES...

If you haven’t noticed already, the St. Pete Art scene has exploded and is spilling onto the streets. Artists have been scrambling over themselves to paint buildings 
and make their mark all over downtown. All it takes is permission from the building owner and the artist is set free to spray, paint, splash and make whatever 
creative mess he or she wants! Be careful, if you don’t get permission from a building owner or through the City, the City will paint over your beauty. Here is a 

visual updated list from last years article on Street Art. 

 1. Sebastian Coolidge. The Bends. 919 1st Ave N (west side of building).

 2. Jared “Thirst” Hernandez and a graffiti artist known as Tech.  
  Alleyway behind 1-of-1 Customs. 659 Central Ave.

 3. Jennifer Kosharek. Alleyway behind 627 Central Ave.

 4. Dan Lasata. Alleyway of 10 6th Street N.

 5. Christian Thomas (CThomasArt). Davidson Fine Art. 1100 1st Ave N.

 6. Hunter Payne and Stephen Palladino. Studio 620. 620 1st Ave S (east side of bldg).

 7. Chad Mize. Blue Lucy Creative. Alleyway behind 653 Central Ave.

 8. Artist unknown. Response to murals being painted over by City of St. Pete.

 9. Rebekah Lazaridis. Back alley of Crislip Arcade at 645 Central Ave.

 10. Vitale Brothers, Tes One & Pale Horse Design. Back of State Theater at 687 Central.
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Learning About Honeybees and Beekeeping
Mary Hampton

Honeybees do much more than just make 
honey. One-third of the U.S. diet depends 
on honeybee pollination. Honeybees provide 

80% of pollination for vegetable, fruit, seed, and 
flower crops. They also pollinate the forage crops fed 
to dairy and meat animals. In this way, they add at 
least $10 billion dollars to the value of more than 90 
U.S. crops. Honeybees also provide $150 million 
dollars in honey each year, and at least another $50 
million dollars in beeswax used in 
cosmetics, polish, and candles. (Source: 
Beekeepers Association of Southern 
California.)

how CaN I learN about 
beekeepINg IN CeNtral FlorIda?

This article will highlight state and 
local organizations, as well as introduce 
some phenomenal local beekeeping 
enthusiasts, beekeepers, educators, and 
hobbyists!

FlorIda state beekeepers 
assoCIatIoN

The Florida State Beekeepers 
Association (FSBA) is dedicated to 
keeping Florida apiculture strong and 
healthy. FSBA is the major lobbying 
force for the state’s beekeeping industry. 
They work with the University of 
Florida’s Institute of Food, Agricultural Sciences 
(IFAS) and Consumer Services, Division of Plant 
Industry’s Apiary Inspection program, through which 
all honeybee colonies in Florida are required to be 
registered, by law. 

studies situations that threaten the health of bees: 
pests, parasites, insecticides, Africanized bees, and 
colony collapse disorder.”

bee College

The most extensive education concerning 
honeybees is the annual Bee College held at the 
University of Florida Whitney Marine Lab in St.
Augustine, Florida. The event is offered to beekeepers, 
naturalists, farmers, gardeners, county agents, and 
such. It is a two-day event featuring morning lectures 

and afternoon hands-on workshops. Protective gear 
is available to attendees. It features an awards 
ceremony for those involved in the Master Bee 
education program.

Glinda Burnett, University of Florida, Entomology 
and Nematology Department, said, “The Sixth 
Annual Bee College was a huge success! We were 
thrilled at the increase of entries in the Honey Show. 
We are doing some re-structuring in that area. We 
appreciate the patience and assistance of all those 
involved. We’re hoping for an even larger show next 
year!”

Jeanette Klopchin, also with the University of 
Florida Entomology and Nematology Department 
said, “The Bee College of 2013 had over 300 
attendees, featured 20+ speakers, and 50+ classes. 
Support was offered from the Florida State Beekeepers 
Association, local bee supply companies, UF/IFAS 
and the Florida Department of Agriculture and 
Consumer Services Apiary Inspection Team. 
Beekeepers from all over Florida showcased their 
honey. Next year’s Bee College is scheduled for 
March 7 and 8, 2014.”

tampa bay beekeepers assoCIatIoN

 The Tampa Bay Beekeepers Association (TBBA) 
membership includes membership in the Florida 
State Beekeepers Association. Affiliates include bee 
hobbyists, commercial and migratory beekeepers, 
and enthusiasts. They hold regular monthly meetings. 
Their annual Beginning/Advanced Beekeeping 
seminar will be held May 18, 2013, 9am-3:30pm at 
Upper Tampa Bay Park. For information, call 
727-249-3621 or 727-688-9069.

At a recent bee workday held on Saturday, March 
16 in Largo, TBBA vice president, Johnny Walker, 
offered demonstrations and useful information to the 
attendees. His wife, Amy, described the procedures 
and equipment used with the collected honey. Amy 
said, “Honey can be sold by the barrel, which contains 

 FSBA past president, Gary Ranker, recommended, 
“If someone would like to know if their area has a 
local beekeeping association, they can go to our 
organization’s online map, http://floridabeekeepers.
org/localassociations.htm. At that website, you will 
also find local honey suppliers.”

Ranker, who is now president of Suncoast Beekeeper 
Association, also said, “FSBA promotes local issues by 
working with local civic organizations, students, 
individuals, and communities. We offer seminars and 
bee workdays to educate people about beekeeping.

“Five years ago, we had 400 members in FSBA. 
Now, there are 900 members. Florida has 1700 regis-
tered beekeepers who are maintaining honeybee 
hives. For two years, I was involved in a lobbying effort 
that helped establish a law to permit backyard 
beekeeping. On another note, I think it is important 
to realize that exterminators become involved in 
removing dead bees... and beekeepers become 
involved in removing live bees!

“With one-third of U.S. food being dependent 
upon honeybees, it is imperative to fund research that 

600 pounds.” Then Amy rushed off to attend to 
someone who had received an unfortunate bee sting 
at the workday.

pINellas beekeepers

The Pinellas Beekeepers (also members of TBBA) 
are a group who organized about one-and-a-half years 
ago. With a membership of 40-50 members, they are 
making nice strides. They meet at the St. Petersburg 
College Epi Center, 13805 58th Street, North Largo, 
on the fourth Thursday of the month. Meeting time 

is at 7pm for those who are new to 
beekeeping, and at 7:30pm for the entire 
membership.

Rebecca Conroy, beekeeper, said, “A 
new Florida beekeeping law became 
effective July 1, 2012, that voids local 
restrictions against beekeeping.” 
Generally, the southwest Florida zoning 
law allows beekeeping only on agricul-
tural land. Legalizing backyard 
beekeeping encourages hobbyists to get 
the required registrations with the 
state... triggering inspections to ensure 
beekeepers are using best management 
practices with their hives.

Rebecca also said, “The Cottage 
Food law, which became effective July 
1, 2011, allows individuals to 
manufacture, sell, and store honey in an 
unlicensed home kitchen.” Besides the 

name and address of the honey operation, name of 
the product, and net weight, there must be a label on 
the honey that states: “Made in a cottage food 
operation that is not subject to Florida’s food safety 
regulations.”

Rebecca is a great resource of honeybee goods, 
soaps, balms, and is a wonderful workshop speaker. 
She can also help you learn more about the Pinellas 
Beekeepers. Contact her at 727-688-9069. Email her 
at rebeccabeekeeper@yahoo.com.

dId you kNow?
The fifth national Honeybee Day will be held on 

August 17, 2013. For information, contact the 
volunteer national honeybee day coordinator. Send 
an email to mikenida@ptd.net. n

NEXT ISSUE: Will feature two more local beekeepers, 
Joyce Lang  and  Andrew Wolfe.

References: http://floridabeekeepers.org, www.tampabaybee-
keepers.com, www.nationalhoneybeeday.com, www.
beeculture.com (magazine), www.ufhoneybee.com, www.
extension.org/bee_health.

Mary Hampton is a retired educator who moved to Florida in 
2007 from New York. Since arriving in Florida, she has been 
doing non-stop research into the topics of recycling and sustain-
ability. She has been on a quest to meet people who are also 
interested and involved in these topics. Her present activities 
include doing research and writing involving these topics. Her 
articles are presently appearing in Florida and Vermont. To 
contact Mary, email her at queenofrecycle@hotmail.com.

GREEN PAGE

Andrew Wolfe checks the brood pattern to determine if the queen bee has mated properly and 
is healthy.  Photos Taken By Roger Wolfe

A frame of honey that has been almost completely hydrated Bee hives
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it be better to order from Casey’s Cookies rather than contributing more to 
corporate coffers? Ditch the franchise and go local.

“In reality when you taste it, and you taste that special ingredient, there’s a 
difference. These are very different and unique cookies,” said Correa. “I think it’s 
a product prepared with a lot of love, and time.”

Volunteers will always be needed and can help with transportation, supervision, 
packaging, and deliveries. The Tormans have set up a system that will allow 
volunteers to schedule their time through a website. That system will also email 
them when other opportunities come available. For more information on how to 
contribute to Casey’s Cookies, or to place your cookie orders, please call Casey’s 
Cookies at (727) 388-4150, or email them at info@caseyscookies.org. 

Reprinted from the Northeast Journal’s Sep/Oct 2010 article by Robert Baynard

This is all starting right here in St. Petersburg,” said Barry Torman, board member 
of Casey’s Cookies, a St. Petersburg, Fla. 501c(3) not-for-profit corporation. 

Casey’s Cookies was formed out of a need that St. Petersburg entrepre-
neurs Barry and Lori Torman saw developing right in their own home. The 
Torman’s daughter, Casey Torman, was born with a congenital birth defect known 
as Goldenhar Syndrome. She is also hearing impaired and has had nine surgeries 
to correct the curvatures in her spine. Despite all this, she has an ever-present 
smile, a desire to help others, and like everyone, a love for great cookies.

For many developmentally disabled young adults, life after high school doesn’t 
provide many opportunities. There are countless programs designed to help usher 
disabled children through adolescence. But what happens next in their adult lives 
remains of little focus for social programs.

Casey Torman, the face of Casey’s Cookies, graduated from the special diploma 
program at Gibbs High School in the summer of 2010. While Casey was approaching 
graduation, the Tormans reached out to Gibbs special education teacher, Cherry 

Correa, who had helped mentor Casey and whom they respected. Like any other 
parent whose child is graduating from high school, the Tormans wanted to know 
what options their daughter had for the future. Unfortunately as they would learn 
from Correa and the world around them, developmentally disabled adults have 
few choices, and even fewer opportunities after leaving school.

“I wanted to offer them more,” said Cherry Correa, a former special education 
teacher and current Executive Director of Casey’s Cookies. “For me it was very 
frustrating seeing my kids graduate after four years, especially knowing that society 
didn’t provide many options for developmentally disabled adults.”

“In reality it wasn’t anything that I could say: ‘Good, you’re going to get enough 
skills to go out there and be on your own,’” said Correa. Barry and Lori Torman 
formed Casey’s Cookies to try to respond to this need. They are using their entre-
preneurial spirit, business knowledge and resources to create a business model that 
will benefit and sustain an often overlooked and marginalized population.

Barry Torman said the goal of Casey’s Cookies is to “train and employ devel-
opmentally disabled young adults, and even older adults, so that we can improve 
their quality of life and be able to give them a reason to get up and get going every 
day.” The Tormans launched Casey’s Cookies in the hopes that it could serve as 
a model for other communities around the country facing the same needs. 

The focus is on providing an economic future for developmentally disabled 
young adults, especially as they transition out of special education programs into 
adulthood. 

Unlike other organizations that rely heavily on public and private funding, 
Casey’s Cookies seeks to support its benevolent operations through the sale of 
premium quality cookies. This will enable developmentally disabled adults to 
learn specific job skills and earn a sustainable income that gives them a sense of 
achievement and independence, a feeling that resonates with anyone who has 
ever held a paycheck. 

“This is the first one that we know of that’s been done, anywhere,” said Barry 
Torman. “This is, I think, an opportunity for a model to be created that will come 
out of St. Pete; that’s ultimately going to serve communities all over the county. This 
is going to be something that we can all, I think, be ultimately proud of as a community.” 

Cookies for a Cause

GOODNESS InDEED

Casey’s Cookies is starting small but realistic. They have rented a commercial 
kitchen and gone through all the necessary Florida licensing and health-safety 
requirements, in order to sell cookies commercially to buyers. The first year will 
include four developmentally disabled employees working under the direction 
and supervision of Executive Director Cherry Correa, who will also help coordinate 
the many volunteers needed in order to make Casey’s Cookies a success.  They 
hope within a few years to have increased their menu offerings, acquire their own 
kitchen, and begin to look for a residential facility in close proximity to the kitchen 
where employees can live and work with ease.

The Tormans have established a website for Casey’s Cookies (www.caseyscookies.
org) that will serve as a major source of the cookie orders for individual consumers. 
Casey’s Cookies will also be relying on corporate sales to provide a steady stream 
of standing orders that will keep its operations going. They are in the process of 
applying to St. Petersburg’s Saturday Morning Market and hope to have many 
scheduled selling days where they sell cookies to the public. 

“These are cookies with a cause, if you will,” Barry Torman said. “These are 
cookies that could actually accomplish something.” 

Instead of local businesses ordering their treats from franchised, for-profit 
companies, they can impress their clients and employees by showing that they 
care about giving back to the community. Having Casey’s Cookies in their 
reception area or conference room can help improve their image with customers 
or clients, while at the same time contributing to a unique business that tackles 
special needs in an innovative way. But don’t forget how good the cookies are!

All of Casey’s Cookies are made with special ingredients and delivered or 
shipped on the same day they’re baked. “We really wanted to select and make 
cookies that most people would consider premium-quality cookies,” said Barry 
Torman. 

They currently have a menu of four choices that will expand in the future, 
which includes chocolate chip, maple, cinnamon chip oatmeal, and a sugar cookie. 

“Each cookie has its own unique ingredient,” said Correa. “The sugar has the 
cake batter. The oatmeal has the cinnamon chips, the chocolate chip has the 
good quality Ghiradelli chocolate, and the maple has the maple flavoring and the 
extra drizzle on the top.” 

As your mouth continues to salivate and you think about ordering from Casey’s 
Cookies, remember that this is a community effort. It’s the individuals and 
businesses in the community that will help realize this dream for the Tormans, 
and help establish a model for developmentally disabled adults elsewhere in the 
world. When planning your next party, conference, or holiday gathering, wouldn’t 
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Jen MacMillen

2013 UPDATE: As I circled the outside 
of the Tampa Bay Times Forum in Tampa, 
looking for the “D” entrance where media-
types enter to access the press box, I couldn’t 
help but think about how foreign this seemed 
to me. I publish the Northeast Journal with the 
sole intention of spreading the good news that 
happens in this community, so others may be 
inspired or uplifted. To suddenly be entering 
the back door of the Tampa Bay Times Forum, 
going through security and then being led 
through the bowels of the arena to the freight 
elevator seemed surreal. I took the scary, creaky 
elevator to the 7th floor and then entered the 
long narrow hallway with those television 
press boxes off of it, to the equally long area 
where basically all young men, mostly in coat 
and tie, sat at a computer and reported stats 
back to whichever press bureau/company with 
which they were affiliated. I was one of two, middle-aged woman “reporting” on 
the game. But I wasn’t there to see the game…

How and why on earth was I there, and what does this have to do with the 
Northeast Journal? Back in February, a fabulous chain of events began. I received 
this out-of-the-blue email (below) from Barry Torman, executive director of 
Casey’s Cookies. We had published an article about them in 2010. Something 
caught my eye so I read it right away.

Back in October of 2010, the Northeast Journal published the first article to appear 
about Casey’s Cookies. Since then, Casey’s Cookies has appeared on ABC Tampa, 
CNN Headline News, Fox News, PBS (SmartHealth), CNN Money, Good Day 
Tampa Bay, and news stories have appeared in the Tampa Bay Times and  Largo 
Patch.  Our appearance on CNN came about largely because the reporter from ABC 
Tampa saw the Northeast Journal article sitting on her editor’s desk, and asked if she 
could do the story for TV.  That story was picked up the next day by CNN, and Casey’s 
Cookies received national exposure literally overnight.

But, it all started with the Northeast Journal.  And, we’re very grateful to you, 
Rob [writer for the original article], and Susan [the Northeast Journal’s managing editor] 

for helping to spread the word about this wonderful 
non-profit that trains and employs the disabled.

Today we learned that my wife Lori and I have 
been selected to receive the Tampa Bay Lightning 
Community Heroes award during the Lightning’s 
Winnipeg home game on March 7th. We will be 
honored in front of a full house at the Tampa Bay 
Times Forum.  And, the money we receive with 
this honor ($50,000) will be directed toward three 
great charities – Casey’s Cookies, The Children’s 
Dream Fund, and The Abilities Foundation.

Believe me, I’m not trying to make this 
about the Northeast Journal. My main point 
is that, as when anyone engages in community 
service of one form or another, the greatest 
reward is seeing how one’s efforts may have 
made a positive impact on the lives of 
someone else. I had the enormous pleasure 
of receiving that fabulous reward as the 

Tormans received their $50,000 check to help further their ability to keep 
Casey’s Cookies going strong.

The Tampa Bay Lightning Foundation has implemented a wonderful grant 
program whereby anyone may nominate “… local, grassroots Community Heroes 
who are using their lives to make the greater Tampa Bay community a better 
place.” According to its website,  “Lightning owner Jeff Vinik, along with his wife, 
Penny, launched the Community Heroes initiative at the beginning of the 
2011-2012 season to distribute $10 million dollars to deserving grass roots 
community heroes throughout the Tampa Bay community over the next five years. 
At each of the Lightning’s 41 regular season games, the Lightning Foundation 
awarded a $50,000 check to a non-profit charity. Over the course of the 2011-2012 
season, a total of $2,050,000 was distributed to worthy community causes.” And, 
one of the early 2013 recipients were the Tormans for Casey’s Cookies.

We at the Northeast Journal are so very proud of and grateful to the Tormans and 
Casey’s Cookies for the selfless work they do to make our community a better place 
and for including us in being able to celebrate this special evening with them. n

Former head coach Guy Boucher (left) congratulates Casey, Lori, and Barry 
Torman as Barry and Lori are named Tampa Bay Lightning Community Heroes. 
The Tormans directed $30,000 of the Lightning grant to Casey’s Cookies, a 501c3 
non-profit they started to train and employ disabled adults. The remaining money 
was distributed between the Children’s Dream Fund and the Abilities Foundation.
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rays street team to vIsIt sNell Isle  
oN JuNe 13th

The Rays Street Team comes back to Snell Isle 
on Thursday, June 13th. Join Rays fans and 
other baseball enthusiasts at the Woman’s 

Club (40 Snell Isle Blvd). This special event is 
for all baseball lovers, especially the kids. Everyone 
is invited to attend and participate. Come meet the 
Rays Street Team. Practice your pitching and batting. 
Talk to the Rays. Get baseball tips. Come early and 
win big. Go Rays!

sNell Isle’s other hometowN heroes: 
st. pete storm baseball team

Congratulations to our Snell Isle hometown 
heroes: the St. Pete Storm boy’s baseball team. This 
team of 12-year-olds is one of only 31 U.S. teams 
selected to participate in the prestigious National 
Level Omaha Champions Village Tournament in  
Nebraska. It is a thousand-mile trip to Omaha, staying 
a week at the baseball complex clubhouse, living with 
and playing against other top notch teams from 
around the nation including baseball hotbeds like 
Texas and California. All of this and attending the 
NCAA College World Series, too. The boys will play 
baseball during the day and watch the College World 
Series games at night. 

The team has been playing together since 2010. 
Of the 11 players, 5 have been with these same 
coaches since they were 7 years old. This is a team of 
great kids and equally great supportive parents and 
coaches. The team’s focus has always been on the kids, 
teaching them the right way to play, and to respect 
the game of baseball.  

As you can imagine this is a very expensive trip. 
The boys have employed various fundraising efforts 
which include collecting on the intersections 

surrounding the Tropicana prior to Rays games, 
dressed in their uniforms with signs; collecting in front 
of many Publix and Wal-Mart stores; soliciting 
corporate sponsorships; and email campaigns. You can 
help this team go to Omaha. Please donate today. The 
St. Pete Storm team is a non-profit 501c3 baseball 
travel team. If you are interested in helping the St. 
Pete Storm make their way to the Omaha Champions 

Village Tournament in Nebraska, please either 
contribute on their website www.stpetestorm.com or 
make a check payable to the Suncoast Baseball Club, 
mailing address 1148 44th Avenue NE, St. Petersburg 
FL 33703. Your donations are tax deductible, and you 
will receive a receipt for your tax records.”

sNell Isle paNthers, grIFFINs, lIoNs aNd 
statues sport New Coats

With summer almost here, our proud Panthers 
needed to shed those stodgy winter coats for some 
summer finery. What’s more appropriate than a new 
white coat for summer. Thanks to Scott Youngblood, 
SIPOA committee chair, numerous very young 
painters, and members of the St. Pete Storm Baseball 

Team, all our panthers, lions and griffins are now 
looking summer-ific. Now all they need to look truly 
fashionable are designer sunglasses to make it through 
our warm summers!

In addition, our planters have also been painted 
white to complement our wild animals. Each planter 
has also been replanted with colorful seasonal plants. 
Thanks to you our wonderful residents for all your 
help on these projects. We ask any neighbor to please 
water these plants especially now that the weather is 
starting to warm up. Just a little water will keep these 
beauties blooming through the heat of our summers. 
Thank you for helping with watering. 

sNell Isle skylINe ChaNges

Snell Isle will see some major residential changes 
over the next year as the Water Club complex of 
luxury condominiums and town homes is completed 
on the old Snell Isle Plaza property. This beautiful 
area overlooking old Tampa Bay is being developed 
by Carlos Yepes, of the Bellair Development Group 
along with The Kolter Group, a private investment 
and development firm from Palm Beach Country.

Water Club is introducing luxury-condominium 
living to Snell Isle. The 84 elegant residences in the 
twin towers will offer floor-to-ceiling views of the 
water and the surrounding neighborhood. The 
condominium plans call for the units to have 2 
bedrooms and a den with either 2 or 2 ½ bathrooms. 
They will range in size from 1711 to 1940 sq. ft. and 
stretch the width of the building with east and west 
views of the water. 

Eleven two-story townhomes will line Snell Isle 
Boulevard. A beautiful terraced garden and social areas 
will overlook Tampa Bay. Dedicated boat slips and a 
private waterfront clubhouse with a fitness center and 
swimming pool will complete the complex. n

St. Pete Storm

● Fine Art 
● Custom Framing 
● Unique Gifts 
● Home Accessories

Leslie Curran
727-898-6061

VISIT OUR
NEW LOCATION
1445 Central Avenue
St. Petersburg, Fl 33705 

Like Us on Facebook

ARTicles
is now
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AROUND THE BLOCK

SPECIALIZING IN: Native Plants • Xeriscaping • Low-voltage lighting • Drip irrigation

Save Time and Money, 
and Enjoy Your Yard With 

New Low-maintenance Landscaping, 
Walkways, Patios and Lighting

 ––––––––––––––
Serving Pinellas County  Since 1983

––––––––––––––
Florida Native Plant Society

Award Winner

ATTRACTIVE
—

SENSIBLE
—

LANDSCAPING 

Call for Ideas and Free Estimate

flatwoodslandscaping.com 
727-278-6811 

FuNdraIser For low-INCome seNIors

The Friends of the Sunshine Center, a 
nonprofit organization, is holding a 
fundraiser on May 18th at the Sunshine 

Center, 330 5th Street N from 6-9pm. The 
Friends support various holiday dinners for 
low-income  seniors, as well as providing 
money to purchase physical fitness equipment 
designed especially for older adults, to name a 
few of their projects.

“Tropical Nights” will be a fun-filled evening 
with a hula contest, music, exotic finger foods 
and refreshments. A silent auction will be held 
with one- and two-night stays at St. Pete Beach 
resorts, spas, downtown hotel rooms, restau-
rants, golf at the Vinoy Golf Course, and other 
leisure-time activities and attractions. Tickets 
for the event are $10 in advance and $15 at the 
door, and will be on  sale at the Sunshine Center 
beginning May 1st.  For more information, call 
The Friends at 727 821-2323.

* * * * *

New dIsplay at the dalI

Salvador Dalí’s portrait of Santiago El Grande 
(1957) will be on display in the Dali Museum 
through October 2013. Dalí’s monumental 
painting – which at over 13 feet tall is the 
second largest Dalí painting in the world – is 
on loan from the Beaverbrook Art Gallery in 
Fredericton, New Brunswick, Canada.  

What makes Santiago El Grande so special? 
This virtuoso work is considered one of the 
artist’s most accomplished. Salvador Dalí 
himself described it as “the greatest painting 
since Raphael.” The painting is visually striking. 
The painting’s subject – Saint James, the Patron 
Saint of Spain – appears to be rising from the 
sea on a white stallion. The depth of field Dalí 
achieved in his hyper-realistic rendering of the 
horse’s head in contrast with its hazy feet and 
body, contributes to the effect that the horse 
seems to leap from the canvas. Included among 
the many details is a trademark Dalí hidden 
image: a procession of angels emerging from the 
horse’s neck. One of the surprising features of 
the work is how the blue-latticed background 
echoes the Dalí Museum’s own glass atrium. It 
is actually a direct representation of the ornate 
Palmier of the 13th century Church of the 
Jacobins in Toulouse, France, a stopping point 
on the medieval Camino de Santiago (Way of 
St. James), a popular Christian pilgrimage.

Joining Santiago El Grande are two additional 
works from the Beaverbrook Art Gallery, La 
Turbie: Sir James Dunn (1949), and Equestrian 
Fantasy: Lady Dunn (1954). 

On your visit, pick up the brochure which 
explores the diverse elements of the paintings. 

The Museum, at One Dali Blvd. in St. Pete, 
is open 363 days of the year: Mon-Wed 
10am-5:30pm, Thurs 10am-8pm, Fri & Sat 
10am-5:30pm, Sunday 12-5:30pm.

Entrance includes same-day access to the 
galleries. There is no charge to access the 
museum store, theater, classroom, or Cafe Gala.
Upcoming events:
Dillydally with Dali, Sat April 27-May 3
Story Time for Families, April 30-May 2
Coffee with a Curator - Dr. Kent Lydecker, 
St. Petersburg: Postcards, May 1
Dali & Beyond Film Series: The Collected 
Shorts of Jan Svankmajer , May 2  n
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lIghts! Camera! aCtIoN!

Sara Wolski

You’ve seen them. They come in 
with the dawn and are gone by 
dinner. Massive trucks with equip- 

ment, nimble workers, cameras. There’s 
nothing like the magic of film, and 
there’s something about the allure of a 
film set that always makes people curious.

We are fortunate to enjoy a neighbor-
hood rich in history, with cobbled 
streets and well-maintained old homes. 
We were drawn here by the same 
qualities that draw location managers. 
Perhaps the most important quality is 
the area’s character.

“Old homes have a character that no 
new home, however beautiful, can ever 
parallel,” says Guy Balson, a location 
manager who has coordinated several 
film shoots in the neighborhood and all 
over St. Petersburg. “When advertisers 
are trying to get their buyers to relate 
to an image, something old with original 
furnishings has such a different quality 
than something new, and homes with 
character are what they’re looking for.”

Many of the houses in The Historic 
Old Northeast boast original furnishings 
and often an eclectic mix of styles, some 
old and some new. Companies like 
Publix, Brighthouse, and Century 21 
have been very pleased with their 
advertisements filmed in The Old 
Northeast, and they continue to come 
back to the area for more projects, as do 
many other large companies.

As a location manager, Balson works 
with both local film crews and New 

York- or Los Angeles-based directors 
and directors of photography, or DPs as 
they are known in the business... this is 
the person actually behind the camera. 
Depending on the client’s concept, 
Balson will scout for the appropriate 
look and feel until he finds the perfect 
match.

When choosing homes for film 
shoots, Balson says the common 
misconception is that houses must be 
mansions. That’s not at all the case. 
However, these projects do require a 
good amount of space. Each project 
varies significantly, but large projects 
can see 60-70 people in and out of a 
home over the course of a day. A crew 
will often bring in all new furniture for 
a room or temporarily cover kitchen 
countertops to create a completely new 
look in the space. It all depends on what 
the project requires.

According to Balson, despite their 
short timelines for project completion 
and the large amount of work involved, 
film crews have been overwhelmingly 
positive about their experiences working 
in our neighborhood. Crewmembers 
have commented on how accommo-
dating the residents and neighbors are, 
and that they have observed a real sense 
of pride in the neighborhood. 

Our neighbors who have hosted film 
shoots have been very positive about 
their experiences as well. Sharon and 
Rick Kantner have hosted both Bright-
house and Publix commercials and had 
this to say about it:

“Our girls thought it was really cool, 
and they can’t wait to see our house on TV. 
There was not a lot involved on our end. 
We just provided the house and stayed out 
of their way. The commercial shoot was 
one full day with two prior visits from the 
clients, and they used some of our furniture 
from the rooms they were shooting in, while 
bringing in some of their own props. Every-
thing was left in good order when they 
wrapped up. The director, cast, and crew 
were professional and very respectful of our 
house. The terms of the use of our home 
were contained in a written contract, and 
we were paid promptly on the day of the 
filming. The filming agency took out 
insurance for any damages that may be 
incurred, though in our two experiences we 
did not have any damages or issues. You 
must have flexible and accommodating 
neighbors as the crew will take over the 
street with their trucks and cars. If you 
don’t mind having lots of crew members in 
and out of your house for a day, I would 
highly recommend anyone that is contacted 
about filming a commercial at their home 
to consider it.”

So the next time you see the telltale 
concentration of trucks and equipment 
on a neighborhood block and the direc-
tional “crew” signs posted on North 
Shore or Beach Drives, continue to 
spread our warm neighborhood 
welcome. If you are interested in learning 
more about opening your home for a 
film shoot, contact Guy Balson at 

guybalson@gmail.com. Compensation 
for the homeowners is dependent on 
the project; for a film shoot, a typical 
range is between $1-2,000.

The memory it creates, however, 
and the experience of your family seeing 
your home on television is quite 
arguably... priceless. n

These photos were taken at a shoot for Publix 
taken at the home of Jeffrey and Jacqueline 
Meister on 16th Avenue NE in late January.

The Camera Loves 
the Old Northeast

Residents of and visitors to the Tampa 
Bay area have come to appreciate the 
rich mix of homes in The Old NE largely 
as a result of past Spring Garden Strolls 
and the annual Candlelight Tour of 
Homes – held every December for the 
past 15 years – which have attracted 
thousands of visitors to the 
neighborhood. 

This visibility has not gone unnoticed 
by businesses interested in promoting 
their offerings. Homes in the neighbor-
hood often are selected as sites for TV 
commercials or magazine layouts or 
ads, such as those for Sherwin Williams 
or the Century 21 nationwide commercial 
filmed in February 2011 at the 14th 
Avenue NE home of Leslie and Brian 
Waechter.

Among other shoots were the March 
2012 filmings for Brighthouse ads at 
the 14th Avenue NE home of Michelle 
and Jim Petrillo, and the 17th Avenue NE 
residence of Jan and Jay Miller. 

Sharon and Rick Kantner on 14th Avenue 
NE have also had their home selected 
for Publix and Brighthouse shoots. 

In April 2012 and again in late March 
of this year, there were more filmings 
at the Coffee Pot Boulevard home of Jill 
and Rich Hollenberg – where Rich says 
numerous ads have been staged 
featuring household items that appear 
in commercials, infomercials and print 
advertising.
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AROUND THE BLOCK

shoreCrest preparatory sChool Celebrates 90th aNNIversary 
wIth photo exhIbIt at museum oF hIstory

A photo exhibit depicting the history of Shorecrest from 1923 to present 
day was unveiled at a special event celebrating both Shorecrest 
Preparatory School and the St Petersburg Museum of History’s 90th 

anniversaries.
Mayor Bill Foster presented a special proclamation to Shorecrest in honor 

of the School’s 90 years. 
Representatives from 
Shorecre s t ’s  three 
founding families (the 
Haskell-Vinal family, the 
Crisp family, and the 
Dailey family) attended 
the event.   

The exhibit, which will 
be available through 
August, features black and 
white photos of Shorecrest 
from every decade as well 
as color photos of the 
School as it is today. 
Especially interesting are 
three aerial shots of the 
school’s campus that span 
its 90 years. In addition, 
visitors may enjoy a video 
of Shorecrest’s history. 

The History Museum is 
offering a 50% discount on 
admission to Shorecrest 
families for the duration of 
the exhibit. Lee Rightmyer, Bob Willis (Shorecrest Class of 1977), Marshall Craig, Jackie Piper and 

Diana Craig enjoy hors d’oeuvres before the presentation. 

Fred and Gail Razook, Joyce Wilson

Mayor Bill Foster and Thomas Jackson. All individuals 
pictured are Old Northeast residents.
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PEOPLE AND PETS

To Submit Photos to People and Pets
Email your HIGH RES digital photo to susie2wong@gmail.com

Please include your name, address, phone number and pet’s name. 
Photos by Susan Woods Alderson unless otherwise noted.

Dave Dube and Chole
47th Avenue N

Jackson and Walker Willis with Niblick and Violet
18th Avenue NE

Kathleen Barry and Charlie
14th Avenue NE

Rachel Alex and Buddah
Ria Ho Way NE

Caroline and Kate Kantner with Sophie
14th Ave NE

Ron Woolums with Buster and Oscec
15th Avenue NE

Taylor Redington and Cooper
18th Avenue NE

Jack and Reyne Szabla with Tango
17th Ave NE
(Submitted photo)

Matt Kragiel with Woodie and Jac 
6th Avenue N
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It comes as no surprise issues of food access and 
quality hit hardest on the poorest. Though we often 
think of underdeveloped nations where food is scarce 
and malnutrition is rampant, there are serious problems 
with the food system in our own backyard. Much of 
St. Pete’s Southside is considered a “food desert,” a 
term used by the USDA to describe a geographic area 
with little or no access to fresh and affordable foods. 

Not long after Curtis mentioned his youth growing 
up on a sustainable farm to an environmental history 
class at Eckerd, barefoot coeds began banging on his 
door rallying their professor to share with them his 
organic gardening repertoire. And, although Curtis’s 
childhood left him void of any romantic notions of 
the bucolic lifestyle, he saw an opportunity to create 
the kind of empirical classroom in which Eckerd 
students do their best.

“They essentially dragged me, kicking and screaming, back into 
farming and agriculture,” admits Curtis.

A group of about 19 Eckerd students wound up on the school grounds 
of Lakewood Elementary, home to the first of now four Peace Patch 
gardens. At the time, it was also the alma mater of Curtis’s two kids. 
His experience as an involved parent and treasurer of the PTA gave 
him sound insights into the issues facing low-income communities in 
our town. 

And so the program came full circle: out of this agricultural drive 
expressed by a small class of Eckerd students came a novel experiment 
for social justice – an experiment whose name was imagined by a class 
of Lakewood fourth graders. And so the Edible Peace Patch Project came 
into being.

Many Eckerd students initially sign on to volunteer for the Peace 
Patch out of an interest in sustainable, organic food production. 

“I mostly took the class because I wanted to learn more about food,” 
said freshman Andrea Martin. “I didn’t realize the ethics side of it, and 
the racial divide with the availability and access to fresh food.”

Yet their experiences inevitably become, as John O’Brien put it, “all 
about the kids.”

As citizens of this remarkable community, we must commit ourselves to 
awareness. But, what exactly do we do with this piece of information? How can 
we combat inequities lying just blocks to our South? Well, the answer I’ve come 
to embrace is this one: food.

My belief in food as a powerful tool for reshaping our community – the global 
community included – is the handiwork of Dr. Kip Curtis, environmental historian, 
Eckerd College professor, and founder and executive director of the Edible Peace 
Patch Project.

The Edible Peace Patch Project is a local nonprofit organization working to 
chip away at the detrimental impacts of poverty in South St. Pete. Their tool of 
choice? A schoolyard garden.

Since its inception in 2009, the Edible Peace Patch has cultivated organic 
vegetable gardens in four Title I elementary schools. These are all schools were 
65% or more of the students receive free or reduced lunches, a statistic that serves 
as an indicator of poverty.

“What ends up creating a cycle of poverty is hopelessness, a sense that there 
is no future, there is no way to control it,” argues Curtis.

The Peace Patch addresses these social justice concerns while also introducing 
a sustainable alternative for food production and 
dietary health. The project implements an experiential 
educational program that places Eckerd College 
students with elementary schoolchildren. The end 
goal is to foster circumstances for a higher success rate 
among these at-risk kids. 

The concept of food is unique in its capacity to 
integrate a myriad of movements – human and 
ecological health, social discrimination, economic 
inequality, community development and cultural 
continuity. As corporate agribusiness reigns over this 
unsustainable, globalized food system, people grow 
ever divorced from the land and from what they eat. 

The food justice movement now stands as a pivotal 
platform from which we may address many of the 
unsustainable aspects of our current broken system. 
Food remains our most intimate lasting connection to 
the land. It holds great potential to revolutionize our 
relationship with the environment, as well as with 
each other. 

EDIBLE PEACE PATCH Continued from page 1
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This “elaborate improvisation” soon became 
much larger than a simple organic vegetable garden. 
As the project took shape, it became clear that 
concerns of environmental justice and issues of 
social justice are inextricably intertwined. As it turns 
out, the social and ecological questions that haunt 
us must be solved in harmony. 

As an environmental studies major, I am often 
overwhelmed by the complexity and magnitude of 
the ecological – and inherently social – problems 
that face our modern society. Yet amidst heaps of 
harrowing developments, the Peace Patch proves 
that each of us is capable of transforming the system 
for the better.  

The project is an ingenious alternative that is 
forever changing the way these children perceive 
food and appreciate the land. 

“We’ve got kids asking to eat vegetables,” states 
Curtis. “They want to eat this stuff because they’ve 
grown it.”

The children spending time in the Peace Patch 
are participating in something that connects them 
in some really vital ways. Of course the garden will 
not be responsible for the success of every child, but 
it will cultivate in many an essential sense of identity. 

Just as they learn the importance of tending to 
the garden, they too will come to understand the 
importance of tending to a future that is in their own 
two hands. Perhaps equally remarkable is the 
project’s evolution as a powerful agent of community 
building and bonding. 

In addition to the existing gardens, the Peace 
Patch has grand plans on the horizon to build 
schoolyard gardens on the grounds of every Southside 
school. The next step is getting fresh food into the 
cafeterias, which Peace Patchers hope to do by estab-
lishing a large Southside farm. Curtis believes this 
kind of urban farm would put St. Pete on the map 
as a really innovative agricultural center.

“This has been an elaborate improvisation that 
has gotten way out of control,” laughs Curtis. I 
opened Pandora’s box and I can’t get it closed again.”

Improvisation or not, this novel experiment is 
adding a special dose of magic to our already extraor-
dinary community. The Peace Patch is one more 
thing of which St. Petersburg may be proud.

To learn more about the Edible Peace Patch 
Project or to get involved, please visit www.edible-
peacepatch.org. n

Alix Brett was born and raised in St. Petersburg, Fla. She is 
currently a student at Eckerd College, where she is working 
toward an undergraduate degree in Environmental Studies and 
Journalism. She lives in Old Northeast with her dog, Sadie.
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DINING OUT

$19.25 PRIX FIX MENU.*

WEEKEND ENTERTAINMENT.

GASTRONOMIC SUNDAY BRUNCH.

RENAISSANCE VINOY RESORT & GOLF CLUB
501 5th Ave NE, St Petersburg, FL

Restaurant Reservations: 727.824.8072
marchandsbarandgrill.com

*Limited seating available, offer valid from
5-6:30 p.m. Not valid on holidays.

Marchands Ad 4.42x4 Color:Layout 1 8/6/12 3:27 PM  Page 1
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TO DO IN ST. PETE
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too corporate. I wanted to go back to helping people 
again.” So she worked as the program director for The 
Little Gym in Palm Harbor, a motor skills devel-
opment program for children, for 3 years until she and 
Dusty had their first daughter. 

As many major events in life cause one to reflect 
and adjust, Christie did the same. She was a new mom, 
looking for camaraderie with other new moms and 
newborns, and found a Stroller Fit group, now known 
as Baby Boot Camp, up north in Westchase. 

Baby Boot Camp offers a variety of classes for 
mothers of all different fitness levels, with some 
exercises designed to use strollers. Other exercises 
utilize portable fitness equipment. Regardless, 
everyone gets the workout they desire. “It’s especially 

good for new or working moms who want ‘playdays’ 
for their kids, a workout for themselves, or just a way 
to meet other moms. The kids are involved in the 
whole class, too! We sing songs... we do ABCs and 
numbers. We count in Spanish. It’s a developmental 
class for the kids as well.” 

So enamored with the program, she bought her own 
franchise and brought it here. “When I first started 
teaching classes, I just wanted to bring the experience 
of stroller fitness to St. Petersburg – to have a place for 
new moms to come meet other moms, work out, and 
have fun.” Seven years later, she is more enthusiastic 
than ever. “The most rewarding part of being a trainer, 
mentor, and coach is seeing people experience things 
they never thought possible. Moms started coming for 
months and years at a time, and continued to push 

BABY BOOT CAMP Continued from page 1
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themselves. They gained strength and 
confidence from the other moms around 
them, and tried new things.” One of her 
favorite stories includes a friend who, 
after the birth of her second child, 
wanted to be an active role model for 
her children... one with a healthy 
lifestyle. The friend ran her first full 
marathon a few months ago. Other 
mothers have pulled strength from each 
other, often in times of difficulty. Christie 
says, “Baby Boot Camp is not just a 
workout, but a mental and emotional 
outlet and community for moms.” She 
points out, however, that the classes are 
not just for moms. Dads, nannies, and 
grandparents are welcome, too. In fact, 
she has two dads who attend full time 
either with or without their wives. 
“They’re generally surprised, too,” she 
says, “realizing that it’s always more of a 
workout than they thought it would be!”

Drawing from her 
accumulated experiences, 
Christie has built a fitness 
community that extends 
beyond Baby Boot Camp. 
Back in 2010, she introduced 
a free training group, I Run 
Mommies, to the area after a 
group of women in her class 
asked her to train them for a 
5K race. I Run Mommies St. 
Pete participates in the 
annual Run for Kids 
Downtown and has been the 
top fundraiser for the Ronald 
McDonald House Charities 
for the past three years. In 
addition, Christie, who never 
considered herself a runner 
before, now has six half-
marathons under her belt. 

With her daughters of 
school age, she has started 
Workout Wednesdays at 
Shore Acres Elementary, an 
after-school program 
involving walks around 
campus, games, and activ-
ities for students and their 

families. This past Spring, Christie 
organized their 2nd Annual Shore 
Acres 5K fundraising event with over 
200 participants. She hopes to 
encourage people to incorporate fitness 
into their lifestyles. “I don’t just want 
it to be a one-time special event where 
participants go back to their old routine 
afterwards. I want to get parents 
involved, too, so that families can work 
out together and realize that working 
out isn’t just going to the gym and 
running on the treadmill for an hour. 
It’s about being engaged throughout 
the day.” 

Growing up in Downers Grove, IL, 
Christie inherited her energy and 
enthusiasm from her mother. “My mom 
was always active in our community, 
whether it was planning block parties, 
organizing recycling efforts at school, 

Continued on page 22

It was a family affair at the Shore Acres Elementary 5K 
run Christie organized.

Continued on page 26
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or delegating on the swim team board. My mom continues to be one of my best 
friends and mentors.” Over time, Christie’s coaching philosophy developed as 
well, influenced by her high school and college swim coaches. “They were both 
very fun-loving and motivational, but also stern and focused. They knew how to 
encourage and uplift a team, as well as create cohesion between a group of people 
with a wide variety of backgrounds and personalities. 

Aside from all the other hats she wears, Christie is first and foremost a mom. 
“My biggest desire for my daughters is for them to be happy and healthy,” she 
explains. “I hope for them to follow their passion. I want them to be confident in 
themselves, and kind to others. I pray that they always go out into the world with 
their best foot forward and know that they truly can do anything they set their 
mind to do.” 

She gleans parallels between her life as a swimmer, still her favorite sport, and 
life as a mother. “Swimming is an individual sport and a team sport at the same 
time. I feel like being a mom is very similar. We sometimes feel that we are in it 

alone and that no one understands what we are going through. However, once a 
group of moms has a chance to come together and share experiences, a bond is 
formed, as it truly takes a village to raise a child.” Stroller by stroller, Christie is 
building our village filled with happy, healthy children and families.

More information about Baby Boot Camp and I Run Mommies can be found 
at www.babybootcamp.com/FL-St.Petersburg.aspx and www.irunmommies.com/
florida/st-petersburg. n

BABY BOOT CAMP  Continued from page 25
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The mission of the Heart Gallery of Pinellas & Pasco is to provide an emotionally 
safe way to connect children with families through a traveling exhibit featuring the 
faces and stories of local foster children ready for adoption. For more information, 
please visit their website at www.heartgallerykids.org. 

Very Social and Enjoys 
Interacting with Others
Age: 2
Favorite Food: 
Zachary’s favorite food is 
carrots. He’s not eating 
table food yet.
What Zachary Likes: 
He loves to be with 
friends at school. After 
school, he likes to play 
on the floor or in his 
bouncer.
Ideal Family: Zachary’s 
ideal family has time to 
help with his busy 
therapy schedule.  He 
doesn’t learn like other 
kids, but with help, he 
can do anything.  
A Forever Family: 
Zachary’s forever Mom 
and Dad would help him be the best he can be.
The Reward: Zachary will need supportive services throughout his life, but 
the joy he brings is endless.

Wonderful Sense of 
Humor

Age: 13

Favorite Color: Pink

Favorite Animal: 
Dogs! April would love 
to have a pet dog.

What April Likes to 
Do: Relax, swim, 
watch TV (especially 
Ant Farm), listen to 
music

About April: April is 
sweet and fun, loves  
to laugh and has a 
wonderful sense of 
humor. 

April’s Dream Family: April hopes for a mom and a dad and younger 
siblings. She would love to be a big sister to a little brother. 

Future Plans: When April grows up, she wants to take care of children in 
daycare or as a social worker. 

THE HEART GALLERY

ZACHARY

APRIL
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Henderson and Sarah Armistead. Nothing is known about Lesley and Henderson. 
Miranda had roots in the South Pinellas Peninsula since the 1850s and played a 
role in the area’s brief Civil War activity. Sarah Armistead was the wife of John C. 
Williams, Sr., one of the three founders of St. Petersburg. Sarah herself was a 
founder, having played a crucial role in negotiating the deal for the city’s creation 
in 1888 with the third founder, the Russian Railroad entrepreneur Peter Demens. 

Sarah later married James Armistead, builder of St. 
Peter’s first Opera House. These early pioneers owned 
the land but did little with it. To the east of about 23rd 
Street South, Antonio Maximo Hernandez worked a 
“fish rancho” in what came to be known as Maximo 
Point. He was awarded a 160-acre land grant in 1842, 
the first homestead in Pinellas County.

In 1906, the land was purchased by Mrs. David 
(Marguerite) Cook, heiress to her late husband’s David 
C. Cook Publishing Co., but she did very little with it 
until 1925, the same year the Pinellas Point area was 
annexed by the city. At that time, she and her son, 
George E. Cook, formed the Murok Realty Company. 
The origin of the name is not known, but it is specu-
lated that it is a combination of letters from either 
Marguerite’s first name and her husband’s last name, 
or her first name and maiden name of Murat. The year 
1925 was the thick of the boom for St. Petersburg with 
large hotels popping up downtown and neighborhoods 
being platted all about the surrounding area. Nearby 
Lakewood Estates and Golf Course had just been 
completed in 1924. The Bee Line Ferry at the end of 
nearby 4th Street, linking St. Petersburg and Bradenton, 
was about to open. The Cooks no doubt were encouraged 
by nearby Lakewood’s development and excited by a 
ferry station to be located just east of their property. 
This all added value to their waterfront property.

In 1927, the Murok Corporation published a 

brochure entitled Pinellas Point Addition. It advertised a little less than 300 acres 
of “gorgeous waterfront,” and touted its location as being an area with an “unques-
tioned reputation as ‘the healthiest spot of earth.’” It went on to celebrate “The 
moderate temperature at Pinellas Point” as being “the most uniform in the United 
States and the climate is most salubrious.” “It is hardly possible to estimate what 
price such property will bring when these facts become known and those who 
have sacrificed health for wealth compete [for it].” 

The advertising even noted the source for their claim that this was the 
“healthiest spot on earth” –  Dr. W. C. Van Bibber’s 1885 address to the American 
Medical Society in New Orleans. (The quote was not exact but it summed up the 
gist of his address.) Many early St. Pete boosters made the most of this astounding 
assertion by a medical authority, with good results in attracting residents and 
visitors. Van Bibber had first visited the area in 1872 looking for a site for a 
sanatorium or rest home. 

Featured in the brochure was a two-story Administration Building and Field 
Office with a wrap-around porch on both levels. Also touted were the curving 
twenty-foot wide streets – the first concrete pavements in the city. They were tinted 
pink “to avoid glare and the reflection or absorption of heat.” The neighborhood 
today is often simply referred to as the Pink Streets. Many streets were named 
after the city’s founders: Bethel Way (spelled with a single “l” rather than two), 
Demens Drive, Williams Drive, and Armistead Place. In addition to the near 300 
acres of upland, another 140 acres of “new land” were to be provided by dredging 
the waterfront. This never happened, but was displayed on promotional maps.

Featured in the brochure was the Argenteau Castle, a large waterfront Mediter-
ranean Revival style home built to accommodate the personal possessions of the 
Princess de Montglyon, whose full name was Rosalie Françoise Adélaïde Caroline 
Eugénie Marie Mercy-Argenteau. She was more commonly known as the Countess 
Rosalie de Mercy-Argenteau and the Duchess d’Avry. The princess was quite a 

character and trying to piece together the truth of her story is a challenge. The 
1920s was an era of American infatuation with European royalty, and St. Petersburg 
was no exception. According to one account she came to the States after marrying 
an American lion tamer. She was known as the Gold Rose of Paris, and was said 
to have come to the United States in 1905 with 95 dogs, 45 trunks, and “moneybags.” 
This latter claim may be questionable as her fortunes appear to have been at least 
somewhat in decline at the time. She was a well-known breeder of show dogs both 
in Europe and the United States. She died in Tampa in 1925 and is buried there.

While she left no will, her remaining personal family possessions were inherited 
by a person said to be her half-brother. Their value was claimed in the brochure 
to be $1,500,000. They included French miniature paintings, tapestries, 
manuscripts, Russian icons, and trophies won by the princess’ show dogs, among 
other personal treasures.  It said the rooms of the Pinellas home were designed to 
duplicate rooms and settings in the Argenteau Castle in Belgium, although that 
is uncertain. The home was built in 1925, and was operated as a museum open to 
the public until 1929. The proprietor of the museum was a Mrs. Madeline 
Buchannan Drury Gill, a friend of the princess and her half-brother. She inherited 

HISTORY Continued from page 1

The Argenteau “castle” at Pinellas Point

Dedication of Katherine Bell Tippetts Park at Pinellas Point. L-R: Former City Councilman 
Jamie Bennett; Mauri Dietrich, Audubon President; Gerry Lembke, Pinellas Point Historian; 
and Alice Tenny, Audubon Society

Courtesy of Gerry Lembke

Plat of Pinellas Point Addition and proposed fill. This map shows the full extent of development originally planned for Pinellas 
Point. The unshaded area depicts land that would have been created from dredging. Notice the road design takes on the appear-
ance of a skull. It was to include a hotel or casino and beach area. The proposed fill never happened. Note taglines at the top 
include The Healthiest Spot on Earth.  Murok Realty Corp., 1927.                                                        Courtesy of Gerry Lempke
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the collection after the half-brother died of a drug overdose in 1927.  Exactly how 
the home came to be used as a museum is unknown. City records list Roy D. Fish 
as the original 1925 owner, not the princess, her brother, or Mrs. Gill. We don’t 
know who Mr. Fish was. The home was heavily advertised by the Murok Corpo-
ration. Murok may have had a hand in establishing the museum-home as a way 
of promoting the Pinellas Point development. 

The story has an epilogue. In 1938, a Jacksonville perfume company copyrighted 
a perfume named after the countess. In 2005, a trunk of the princess’ family papers 
and photographs mysteriously turned up in a local antique shop. What happened 
to them is unknown. The home was later acquired by St. Pete’s famous baseball 
mayor Al Lang in 1933. Babe Ruth attended one of Al Lang’s parties at the home. 
It is located at 2199 Serpentine Circle. 

Perhaps Pinellas Point’s most distinguished resident was Katherine Bell 
Tippetts. Known as the Queen of St. Petersburg, historian Ray Arsenault calls 

her “almost certainly” the most 
remarkable woman in St. Petersburg 
during the early twentieth century. She 
ran the Belmont Hotel, wrote a novel, 
and was fluent in five languages. She 
founded the St. Petersburg Audubon 
Society, and served as its president for 
thirty-three years, among numerous 
other accomplishments. She was instru-
mental in having the mocking bird 
designated Florida’s state bird, and in 
renaming the prosaic Reservoir Lake in 
downtown St. Petersburg as Mirror 
Lake. She established the wild rose as 
the official nation’s flower; helped 
establish the state Fish and Game 
Commission in 1926; and with the 
American Legion, founded what is now 
All Children’s Hospital. In 1925, she 
built an 18-room Mediterranean Revival 
home in the new Pinellas development 

Continued on page 31Early postcard of Pinellas Point dated 1912
Courtesy of Michaels Family Collection
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on a half-acre lot at 7300 14th Street 
South. It is likely she moved from 
downtown to the Point because it still 
boasted a plentitude of bird and wildlife. 
As recently as the 1970s, foxes and 

rabbits were still around. Her grandson 
remembered cutting a Christmas tree 
from the nearby woods. It is ironic that 
the founding president of the Audubon 
Society came to live at Pinellas Point. 

It was in this same area that the notorious 
plume hunter Jean Chevelier depopu-
lated one of the largest bird rookeries in 
the state about 1880. In 2009, a park 
was named in Tippetts honor along the 
Pinellas Point shoreline.

Tippett’s home has a bizarre sequel. 
You will remember that the Belgian 
princess married a lion tamer. That was 
not Pinellas Point’s only connection 
with lion tamers. In 1971, the Tippetts 
home was bought by a couple who were 
professional performers with an animal 
act using a 650-pound tiger, a leopard, 
and a jaguar. In between performances, 
they kept the animals in cages behind 
the home and trained the animals 
there. The training sessions were often 
watched by neighbors and children 
from city schools. In 1981, after 
receiving a complaint, the city issued 
what amounted to an eviction order.  
The order was shortly rescinded by the 
City Council as the neighborhood 
rallied in support of the animals.

In 1940, Ed C. Wright purchased what 
remained of the undeveloped Pinellas 
Point Addition, and began a second 
phase of building. At that time, Pinellas 
Point was still a neighborhood very 

HISTORY Continued from page 29

Continued on page 32

Princess Rosalie Françoise Adélaïde Caroline 
Eugénie Marie Mercy-Argenteau was more 
commonly known as the Countess Rosalie de 
Mercy-Argenteau and the Duchess d’Avry.  
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isolated from other city development. It was not until 
after World War II that the area between 54th Avenue 
South and Pinellas Point Drive was developed. 54th 
Avenue and 62nd Avenues South did not exist as late 
as 1956. Wright donated the Princess Indian Mound to 
the city.

Today the Pinellas Point Neighborhood is a 
thriving, beautiful area, still boasting its pink streets, 
some of the most mature trees in the city, and historic 
homes dating from the time of the original Murok 
development, but also a mixture of homes and home 
styles from later decades. In addition to Tippetts Park, 
it boasts one of the largest waterfront parks in the city, 
stretching from 15th Street to 20th Street South, in 
excess of nine acres.

The neighborhood is served by a strong neigh-
borhood association, The Greater Pinellas Point 
Civic Association, and related Neighborhood Watch 
Program. They meet the fourth Tuesday of the month 
at Blessed Trinity Catholic Church, and offer an 
outstanding website at greaterpinellaspoint.com, and 
newsletter called To The Point. Recent activities 
include neighborhood beautification, environmental 
and storm drainage projects. They may be the only 
neighborhood with its own permanent history exhibit, 
located at the nearby Magnuson Hotel, 6800 Sunshine 
Skyway Lane South. n

Sources: Evening Independent, “Fate of the Lost Dauphin 
Son of Louis the Sixteenth May Be Solved by Records of 
Countess,” June 23, 1931, p. 1; Scott Taylor Hartzell, St. 
Petersburg: An Oral History; Charles H. Lane, Dog Shows 
and Doggie People (1902); Gerry Lembke, “The Princess and 
the Castle;” “Who or What Was Maximo?” ; M. C. Leonard, 
“Death of A Princess: The Mystery of Mercy Argenteau” 
Sunland Tribune: Journal of the Tampa Historical Society, 
Vol. 10, No. 1, December 1984; Rosalie de Mercy-Argenteau, 
The Last of A Race (1925); New York Times, “Gems of a 
Princess Held by Customs Men,” May 20, 1908; “Untermyer 
Dogs Beat J. P. Morgan’s,” May 31, 1907; St. Petersburg 
Times, “Treasures of Belgian Princess Are Restored By Friend,” 
December 5, 1926; “Dusting Off an Aristocratic Mystery,” 
July 10, 2005; Portville Review (New York); Betty Tufts, 
“Tragedy Brought A Museum to the Sunshine City,” Tourist 
News, March 5, 1927; William John Warner (Cheiro), 
Confessions & Memoirs of a Modern Seer (1932; Reprint 
2003); John D. Ware, “Tampa Bay in 1757: Francisco Maria 
Celi’s Journal and Logbook, Part 1,” The Florida Historical 
Quarterly, vol. 50, no. 2 (Oct 1961), pp. 158-179; ; Harvey 
L. Wills, “Original Private Owners of Property in St. 
Petersburg,” paper, 1968; (2002).

Will Michaels has served as executive director and trustee of the 
St. Petersburg Museum of History, vice-president of the Carter 
G. Woodson Museum of African American History, president 
of St. Petersburg Preservation and co-chair of the Tony Jannus 
Distinguished Aviation Society, and is currently president of the 
Flight 2014 Planning Board, which is coordinating the celebra-
tions for the centennial of the world’s first airline. He is the 

author of The Making of St. Petersburg. Will is available to 
speak to community groups and may be reached at 727-420-
9195. For more information about Saint Petersburg 
Preservation, the St. Petersburg Museum of History, and the 
Tony Jannus Distinguished Aviation Society go to www.stpete 
preservation.org; www.spmoh.org; www.woodsonmuseum.
org; or tonyjannus.org.

HISTORY Continued from page 31

Katherine Bell Tippetts
Courtesy of the St. Petersburg Museum of History

Bengal tiger training in Pinellas Point, 1981
Courtesy of Gerry Lempke
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AROUND THE BLOCK
The organization’s performance is annually evaluated by the Florida Main 

Street Program, which works in partnership with the National Main Street 
Center to identify the local programs that meet ten performance standards. 
These standards set the benchmarks for measuring an individual Main Street 
program’s application of the Main Street Four Point Approach to commercial 
district revitalization. Evaluation criteria determines the communities that are 
building comprehensive and sustainable revitalization efforts and include 
standards such as developing a mission, fostering strong public-private partner-
ships, securing an operating budget, tracking economic progress and preserving 
historic buildings.

About the Grand Central District: Founded in 
2001 and located just west of downtown St. 
Petersburg, the Grand Central District is designated 
nationally and by the State of Florida as a Main Street 
Community. It is home to many local and independent 
businesses, including restaurants and bars, antique 
retailers, art galleries, professional and personal 
services, and health and wellness providers. Grand 
Central is pedestrian and bicycle friendly and can be 
easily reached via the Central Avenue Trolley, which 
makes several stops within the District. The District 
is supported by the Grand Central District Associ-
ation, a 501(c)3 non-profit organization working to 

make the District a retail, dining and entertainment destination for St. 
Petersburg visitors and residents.

About the National Main Street Center: Established by the National 
Trust for Historic Preservation in 1980, the National Main Street Center helps 
communities of all sizes revitalize their older and historic commercial districts. 
Working in more than 2,200 downtowns and urban neighborhoods over the 
last 32 years, the Main Street program has leveraged more than $55.7 billion 
in new public and private investment. Participating communities have created 
473,535 net new jobs and 109,693 net new businesses, and rehabilitated more 
than 236,418 buildings, leveraging an average of $18 in new investment for 
every dollar spent on their Main Street district revitalization efforts. n

st. petersburg preservatIoN luNChtIme walkINg tours

Discover the city while going for a walk! The St. Petersburg Preservation’s 
Downtown Lunchtime Walking Tour series is on the second Friday of the 
month. The lunchtime tour, lasting just an hour, will be a shortened version 
of the group’s popular Saturday morning downtown tour.  The lunchtime tours 
will take varying routes through St. Petersburg’s Downtown National Register 
Historic District, allowing participants to see some of the best of downtown’s 
historic buildings and architecture. 

Regular Saturday morning walking tours occur each Saturday of the month 
and offer a different tour week... 1st Saturday: Downtown, 2nd Saturday: Water-
front, 3rd Saturday: Historic Old Northeast, 4th Saturday: Historic Kenwood. 

All Saturday tours start at 10am in front of Central Cafe & Organics, 243 
Central Avenue, except the 4th Saturday. Historic Kenwood tour which starts 
at Craftsman House, 2955 Central Ave.

For more information please visit www.stepetepreservation.org. Tours are 
free for members and $5 for non-members

* * * * *

graNd CeNtral dIstrICt reCeIves  
2013 NatIoNal maIN street aCCredItatIoN

The Grand Central District of St. Petersburg has been designated as an 
accredited National Main Street Program for meeting the commercial district 
revitalization performance standards set by the National Main Street Center, 
a subsidiary of the National Trust for Historic Preservation. Each year, the 
National Main Street Center and its partners announce the list of accredited 
Main Street programs that have built strong revitalization organizations and 
demonstrate their ability in using the Main Street Four Point Approach 
methodology for strengthening their local economy and protecting their 
historic buildings.

“We congratulate this year’s nationally accredited Main Street programs 
for meeting our established performance standards,” says Valecia Crisafulli, 
acting director of the National Main Street Center. “Accredited Main Street 
programs are meeting the challenges of the downtown in the economy head 
on and are successfully using a focused, comprehensive revitalization strategy 
to keep their communities vibrant and sustainable.”
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MEET YOUR NEIGHBOR

Rich 
Rome

18th Avenue NE

Debbie 
Belk

Northeast Park

Jim 
Armstrong
Beach Drive NE

q What is your favorite animal? 
Cardigan Welch Corgi

w What was your most valued possession as a child?
A riding steam roller

e Why do you live in St. Petersburg? I love the 
proximity to the vast park system as well as 
downtown, and yes: location, location, location. 
r  In a movie about your life, which actor should 
play you? All the good ones are long gone
t If you wrote a book, what would it be about?  
A descriptive guide to the flora and fauna of 
Florida’s Barrier Islands

y Whom do you most admire? I admire people 
who take that little extra step to do an act of 
kindness and give it no thought. 

u What is our favorite commercial? Thankfully, 
commercials have come a long way from that little 
man in the row boat rowing around in the toilet 
bowl. 

i If you were a teacher, what would you teach?  
Bio-diversification

o What is the best feeling in the world? 
Being out of debt

1) What kind of music do you like? Blues, jazz, 
classical... not necessarily in that order. 

1! Are you a listener or a talker? Talker: I love to 
hear myself talk. 

1@ What do you miss most about your childhood? 
Life was much simpler then.  For example, peanut 
butter was creamy or crunchy. 

1# What is your passion? I’m still looking. 

1$ What is your favorite breakfast? I’m reluctant to 
say. I eat when I’m hungry. 

1% What is your very favorite part of your day? 
It’s 5:00 somewhere!

1^ What is the best reward anyone can give you? 
Chocolate. 

1& What is the most important thing to you in life? 
At my age? Any day above ground. 

q What is your favorite animal? 
Ironically I am allergic to cats, but “Fate,” our cat, 
came to us in lieu of a shelter.

w What was your most valued possession as a child? 
I loved roller skating so my personal roller skates 
with the pink and purple pom poms!

e Why do you live in St. Petersburg? I moved here 
from Chicago in 1996, and I wondered why everyone 
didn’t live here; and now they do! I love the shops, 
restaurants, art museums, the Rays, the Bay, and 
especially the people who live in NE St. Pete.

r  In a movie about your life, which actor should 
play you? Meg Ryan….if I would’ve played Sally in 
When Harry Met Sally… I wouldn’t have had to 
act! 

t If you wrote a book, what would it be about?  
Intimate relationships and the importance of 
maintenance. 

y Whom do you most admire? I admire people 
who have strong core values and faith in God, the 
ability to be great role models exemplifying true 
and unconditional love. 

u What is our favorite commercial? The Budweiser 
one where the horse trainer sees, at a parade, the 
Clydesdale he trained. The horse recognizes him, 
chases him down, and they hug! 

i If you were a teacher, what would you teach?  
I am a certified teacher in Pinellas County in the 
area of school social work, and I now support 
teachers by helping students overcome obstacles in 
the classroom. 

o What is the best feeling in the world? Love, 
peace and joy, with family and friends. Love is the 
greatest gift of all! 

1) What kind of music do you like? Great female 
vocalists like Barbra Streisand, Carol King, Mariah 
Carey, and Ella Fitzgerald. Most everything but 
heavy metal. 

1! Are you a listener or a talker? I think anyone 
would tell you I’m a talker. But I aspire to be a 
better listener and am working on it diligently. 

q What is your favorite animal? 
Wild birds. You don’t have to change the litter box 
or take them out for a walk in the rain.

w What was your most valued possession as a child?  
My train set

e Why do you live in St. Petersburg? I grew tired 
of the cookie cutter sub-division where lived in 
Valrico. ONE is near the water, has a great sense of 
community, and wonderful people. And oh, did I 
mention my wife, Cathy?

r  In a movie about your life, which actor should 
play you? Probably Tom Hanks. He has a witty side 
and a serious side. 

t If you wrote a book, what would it be about?  
It would be a humorous  account of growing up in 
an industrialized small town in America during the 
mid ’50’s.

y Whom do you most admire? My best friend Jan. 
He was smart, innovative, hard working, and hard 
playing. My life is that much better with him 
having been in it.

u What is our favorite commercial? That’s a tough 
one. I usually leave the room or log onto my iPad 
during commercials.

i If you were a teacher, what would you teach? 
American History

o What is the best feeling in the world? Cycling 
through a rural setting on a crisp Fall day, leaves 
falling, the wind at my back, and the whirl of the 
chain as my companion

1) What kind of music do you like?  
Blues, Chicago style.

1! Are you a listener or a talker?  My instinct is to 
talk, but I become a listener when I need to be.

1@ What do you miss most about your childhood?  
The Fifth Ave playground! It was the place to play 
basketball, handball, wiffle ball, or meet up with 
my friends to cool off in the Allegheny River.

1# What is your passion? I really enjoy bicycle 
touring. I’m always looking for a good multi-day ride. 






